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Good communication is an important element in
interpersonal relationships building.

To communicate effectively, it is not just rely on using
words, but requires whole-hearted devotion.
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Active Listening is an important element in the
communication process.

— F

: _“#.:};-'
Level 1 - Completely Disregard
Just being in the same space, but not listening

Level 2 - Pretend to be Listening

Only the content of the speech is received, and the "Message"
conveyed by the tone of voice and body language is ignored.

Level 3 - Selective Listening

Selective listening is when you focus your attention on
some specific information. It involves consciously or
unconsciously choosing to listen to what is relevant to you
and ignore what isn't. This is especially harmful in
communication as it can lead to confusion and conflict.

Level 4 - Active Listening

Hear What People Are Really Saying -

Listen attentively, make a conscious effort to hear not only
the words that another person is saying but, more
importantly, the complete message being communicated,
understand what they're saying, respond and reflect on
what's being said, and retain the information for later.

Level 5 - Empathetic Listening

Empathic listening is a structured listening and questioning technique that allows you to develo
enhance relationships with a stronger understanding of what is being conveyed, both intellectuall
emotionally. Listening empathically entails making an emotional connection with the other persor
therefore you can give a more heartfelt response, support and encouragement rather than advic
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Eyes not only convey messages, but also

- Eyeg allow you to receive underlying message
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of the communication.

According to the rule of Mehrabian (1971), in the delivery of a message,
7% of meaning is communicated through spoken word, 38% through tone
of voice, and 55% through body language, such as gesture, facial
expression, glance, etc. The body language will reflect the self-confidence,
paying attention to the other or not, and indicating the inner thoughts, etc.
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and style of communication when facing different
people and according to different situations.

- Paying attention to the volume, speed, and pitch of your speech.

- In different occasions, adopt appropriate words can express your
respect for the other person.

- Use open-ended questions, with “what, how and why", such as can
you tell me what you think? How do you handle your difficulties?
Why do you choose to attend this class?

- Making good use of “I Message” to express your idea, such as |
think..., | wonder..., | would like to....
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- : " We often using our brain to analyse a
communication, while neglecting to communicate with

p and people with our hearts.
y and Heartful or attentive communication is trying to understand more
1 and about the other party and care about their feelings. It starts with

e or respect, care,

and encouragement, and thus NOT judgemental.
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Communication is an art and there is no specific set of equations.

To have good communication with others, you need to communicate

with your whole heart plus a sincere attitude.

Appointment can be made / requested in various ways, you may
e Call us at 39635174 /39635593
e Come to us at M612 Main Building HSUHK Campus
e Send us an online request form: https://bit.ly/2HgkqC1

(Your request will be confirmed from our counselor via phone or email within the next 3 working day)
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